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COLUMBIA PICTURES presents 
2 caught 
in the 
middle 

of a 
Ctwo-women 
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Screenplay by JAMES FRITZELL. EVERETT GREENBAUM and DAVID SWIFT - Based on 


Ad No. 403 — 556 Lines — 4 Cols. x 10 Inches Also Available as Ad No. 303 — 312 Lines — 3 Cols. x 7 3/8 Inches 
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“Good Neighbor Sam” 


at moving fine. 


go smoothly. 
Thats bow Allied wot ty be the warid’s largest mover 


anyone else. 


Jack Lemmon and Roms Schneider. 
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Why Allied Van Lines was 
selected for a starring role in 


Allied was the logical choice for Columbia Pictures new mick ie. 
because Allied s just about the best ncishbor apvane can Baxe 


Aflied tukes cure of eversthing all the headaches. all the 
work. And does little acighborls things that make sour mone 
And thats whs Allied Knows more about moxing sou than 


if sou'd like to sc aust how good-ncighborls we arc. sce 
“Cao0d Serhbor Sam -—a David Sadlt production —starnng 
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Allied Vans Go All Out For ‘Sam’! 


When Romy Schneider moves next door to Jack Lemmon and Dorothy Provine, in ''Good 
Neighbor Sam," the moving is done by Allied Van Lines, the world's largest moving organi- 
zation with almost 1000 American agents alone. Allied is going all-out in support of the film! 


* Reproduced here are a number of items prepared by Allied Vans for use 
across the country. A "rough" of Allied's two-color, half-page magazine ad 
is shown; this is scheduled for two appearances in Life Magazine, in the issue 
of July 17th and again later in the summer. 


* One- and two-column cooperative ad mats are available to Allied's agents, 
in addition to two-color stickers to be placed on all correspondence. 


* Allied has prepared a special tie-in kit around its ''Good Neighbor Sam’ 
promotion plans; this includes material and stills from the picture, suggestions 
for local showmanship cooperation, newspaper ad mats, etc. 


In addition, Columbia has advised all of Allied's agents across the country of the promotion 
and supplied them with special order blanks so they may obtain additional ad mats 
and/or copies of our radio and television spots. Allied also is urging its agents to obtain 
and use this material, slugging it with their own local promotional copy. 


Allied also is urging all their agents to work with local showmen in: 


* Purchasing time and space plugging Allied and '"Good Neighbor Sam." 
° Creating their own exploitation excitement around the picture. 


* Cooperating fully with playdate theatres, in such local promotions as 
"lucky number" stunts which will unlock vans loaded with locally-promoted 
prizes, guest tickets for newlyweds being moved by Allied, VIP parties in vans 
parked near theatre, etc. 


You will find your Allied agent listed in the phone book .. 
cooperate! 


. and you will find him eager to 


‘Sam’ Is At the World’s Fair, Too! 


Allied is the official mover for the Travel and Transportation Pavilion at the World's Fair in 
New York City, and is having its own spectacular exhibit there. Included in the exhibit, which 
is visited by millions of people weekly, from all over the country, is a back-lighted display 
featuring color transparencies from ''Good Neighbor Sam," plus poster art. 
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Some of Allied's “Good Neighbor 
Sam'' promotional material is shown 
here. 


STARRING: JACK LEMMON AND ROMY SCHNEIDER 
A DAVID SWIFT PRODUCTION - A COLUMBIA PICTURES RELEASE 


@ Above, left, Life Magazine ad (shown in 
"rough" and reduced size). 


@ At left, Allied's tie-in kit envelope art 
{in reduced size); kit goes to almost 1000 
of its agents in America, hundreds more in 
Canada and around the world. 


e@ Above, correspondence sticker for use 
on all Allied agents’ mail, billing inserts, etc. 


FOR YOUR BEST MOVE CALL: 


AGENT'S NAME 
ADDRESS, PHONE, ETC. 


@ Right, 2-col. newspaper co-op ad mat; 
also available to Allied's agents: a I-col. 
co-up ad mat, and the "Good Neighor Sam" 
advertising for use in mutually-beneficial 
local showmanship campaigns. 
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Travel Agencies 


"Good Neighbor Sam" was filmed in one 
of America's most beautiful cities, San Fran- 
cisco, and travel agency cooperation might 
be possible in a variety of ways. Tag it with 
a line like: "Visit Beautiful San Francisco, 
Home of 'Good Neighbor Sam’." 
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Teaser Campaign 


A message like: '' 'Good Neighbor Sam’ is 
Good For You!'' makes a delightful advance 
teaser campaign. Plant it on posts, poles, 
fences around town, in empty store windows 
and wherever else there is room for a locally- 
printed poster. 


Copyright © 1964, Columbia Pictures Corporation. All Rights Reserved. 


Hertz Rent a Car Company Sets Major Promotion! 


Hertz Rent a Car's famous "flying man" of 
the television commercials—''Let Hertz Put 
You in the Driver's Seat''—figures important- 
ly in comedy scenes from "'Good Neighbor 
Sam," which has Jack Lemmon as an adver- 
tising agency executive with problems—his 
wife, and the woman next door! How the 
commercials are made is delightfully depict- 
ed in the film, and the sequence keys a major 
Hertz promotion tied-in with ''Good Neigh- 
bor Sam." 


¢ Basic art and copy (right) will be 
used by Hertz in counter cards for 
use in their every office in every 
city of consequence. 


* It will be used as posters for 
Hertz frames in hotel lobbies, air- 
ports, railroad stations, offices, 
garages, franchise agencies, etc. 


° |t will be used as a billing insert 
to Hertz’ thousands of charge ac- 
count patrons, and it will be includ- 
ed on the Hertz check list which is 
given to all persons renting a car. 


How does your good 
neighbor Hertz do it? 


Go see “GOOD NEIGHBOR SAM” 


See Columbia's new comedy, produced and directed by David Swift. And starring Jack Lemmon, Romy 
Schneider, Dorothy Provine, guest star Edward G. Robinson, the Hi-Lo's and Hertz. See how the famous Hertz 
flying man makes it into the seat of the Chevy convertible. And what happens when Jack Lemmon gets 
caught on the sound stage with cameras turning on the hilarious flying man sequences. For some fast film fun, 


Hertz also is planning a radio and television 
campaign along the same lines. The tele- 
phone book will tell any showmen anywhere 
the address of the nearest Hertz office... 
or offices! A phone call will bring your en- 
gagement of "Good Neighbor Sam" to the 
attention of the Hertz people . . . they will 
want to help! Mutually beneficial coopera- 
tion can include such items as: 


¢ Cooperative advertising. 

e Instore and window displays. 

* Special promotions involving 
tickets to Hertz customers. 

* Piciure-plugs backing-up the 
Hertz air commercials. 

¢ Motorcade to theatre. 


* TV station and editor hosting of 
special screening keyed to the 
advertised "How Does Hertz Do 
It?"' reference to Hertz' famous 
“flying man". 


Shown is a reduction of the 600-line ad ("rough," illustrated) Hertz has scheduled for newspapers across the country, keyed 
to playdates of "Good Neighbor Sam." Space below the "Good Neighbor Sam" line may be used for theatre credits. 


a 


The Junk-Mobile! 

Still No. P255 shows Jack Lemmon standing 
proudly in front of his ''Junk-mobile," easily 
the wildest prop ever devised for a motion 
picture. Made of nothing but junk, it swings 
into hilarious action in the course of the 
film—wheels turn, the dummy figure salutes, 
bells ring, a drum is beaten, the phonograph 
plays, etc. No theatre should be without one! 
Arrange for a junk-mobile of your own, in 
your lobby, to be built by students who are 
mechanically inclined, by your electrician 
... or do it yourself! And, of course, see that 
it is publicized extensively, with the Mayor 
or other VIP pressing the button which first 
sets your junk-mobile going! 


Useful Stills 


No real or implied endorsements are possible, 
but there are a number of stills available at 
National Screen Service which may be used 
effectively in window and other merchandis- 
ing promotions. Among them are: 


Still*No. I1—Hairdo, Sweater (Dorothy 
Provine) 


Still No. 250 — Spectacles (Jack Lem- 
mon) 


Still No. R304 — Thunderbird (Lemmon 
and Romy Schneider) 


Still No. R853—Beauty (Romy Schneid- 
er) 


Still No. R3164—Flowers, Shower Stall 
(Romy Schneider) 


Coppertone 


Dorothy Provine's endorsement of Copper- 
tone Suntan Lotion is being extensively 
plugged by the manufacturer via national 
magazine and newspaper advertising, and 
radio spots . . . with credit to "Good Neigh- 
bor Sam."' Coppertone's advertising sched- 
ule includes use of the full-color, full-page ad- 
vertisement shown below in the June issue 


of Sunset Magazine, the July issue of Better 


Homes and Gardens, and the July issues (in- 
side front covers) of Glamour Magazine, 
True Confession, Motion Picture and Ingenue 
Magazines. The ad also is scheduled to ap- 
pear in black-and-white, 600 lines, in from 
75 to 100 key city newspapers, day-and-date 
with release of the film wherever possible. 
Miss Provine's endorsement of Coppertone 
will also be heard, with credits, via some 
3000 radio spots across the country. 


Go after drug, department and variety store 
windows and counter displays built around 
this Coppertone tie-up, and try for co-op 
newspaper advertising as well. ''Good Neigh- 
bor Sam"' radio spots, with theatre and play- 
date credits added, might follow the Cop- 
pertone spots in your area; check local sta- 
tions for Coppertone schedules. 


Coppertone’ guarantees’ the fastest tan 
with maximum sunburn protection 


The Book 


Pocket Books, Inc., is issuing a paperback, 
with front and back cover credits for the 
picture, of Jack Finney's "Good Neighbor 
Sam," on which the film is based. In addition, 
Pocket Books:is alerting its distributors across 
the country of the new Columbia picture, 
and advising them to work closely with local 
showmen. A special window streamer has 
been prepared around book and picture, and 
limited quantities are available as long as 
the supply lasts; write to: Exploitation De- 
partment, Columbia Pictures Corp., 711 5th 
Ave., New York, N. Y. 10022. Also, work the 
following: 
e Make up a book, using a one-column 
pressbook ad and "Read the Book, 


See the Movie" copy. On reverse side 
imprint theatre and playdate copy. 


e Provide stills and posters for window 
and in-store displays and use in con- 
junction with full credits. 


e Give away copies of the paperback 
edition to first people on line. 

e Obtain copies of paperback book for 
delivery to editors and disc jockeys. 


e Street bally, with front and back cov- 
ers of the book enlarged. 


e Post pages from the book with ribbons 
leading to appropriate stills. 


e Provide the dstributor with wrap- 
arounds plugging your engagement 
of the picture, to be attached to all 
copies in town. 


e Rubberstamp your message on sep- 
arated pages of the book for a unique 
street handout. 
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The Music 


Colpix Records is issuing the ''Good Neigh- 
bor Sam" Theme on a 45 rpm by The Bear- 
cats with campaign aimed at disc jockeys 
and the music trade. Go after local 
music store windows and counter displays, 
disc jockey plays, etc. In addition, offer the 
disc as a giveaway, in contests as a prize, and 
play it during show breaks or in your advance 
lobby ith appropriate credits. The theme 
also has been recorded by Hollyridge 
Strings, for Capitol; Hugo Montenegro, for 
RCA Victor and by Claus Oglemann and his 
Orchestra, for United Artists Records. 


Truck Tie-Up 


The Metro truck from International Harvester 
shown below figures importantly in "Good 
Neighbor Sam" — and in International Har- 
vester's trade promotion! The truck is used 
by "private eye’ Louis Nye when he is spy- 
ing on Jack Lemmon, Romy Schneider and 
Dorothy Provine. The vacuum cleaner on the 
truck roof really is a periscope; there is radar 
and infra-red photography equipment and 
the letters ''O"' in Brookfield fall away to be 
replaced by binoculars! 


International Harvester's Metro truck does 
not come so well-equipped, but the company 
is publicizing its presence in "Good Neigh- 
bor Sam" via photographs (Still No. Expl. |, 
shown) and copy to several hundred automo- 
tive trade papers and house organs. 

Harvester 


International representatives 


should be contacted. 


Find Your Town’s ‘Good Neighbor Sam’! 


"Good Neighbor Sam" is a comedy, one of the most hilarious in years, but the title offers a 
wonderful opportunity for a local civic campaign to be worked with a community organiza- 
tion, press, radio and television! It is, simply, to choose a ''Good Neighbor Sam" in your 
town ... with the entire community nominating and voting! He might be active in the PTA, 
civic groups, a religious organization. He might be just a neighbor, always ready to help out. 
He might be someone who hit the headlines through some newsworthy action in an accident 
or catastrophe. He might be a youngster... an oldster . .. and, of course, your "Good 
Neighbor Sam" might also be a woman! Work out the details of the contest with the spon- 
soring organization, with community-wide attention—including a reception and other tributes. 


TWA, in cooperation with Inflight Motion 
Pictures, will run the full-color double-truck 
ad shown here in both Life Magazine and the 
Saturday Evening Post; ad spotlights a scene 
from ''Good Neighbor Sam," and carries a 
credit reading: "Enjoy Fine Films Such as 
‘Good Neighbor Sam’, starring Jack Lem- 
mon and Romy Schneider, etc." In addition, 
key newspapers in every city serviced by 
TWA in the United States will carry adver- 
tising along the same general lines, in various 


TWA and Inflight Plug ‘Sam’ 


large sizes and all plugging "Good Neighbor 
Sam.'' The TWA newspaper ad schedule calls 
for insertions in major newspapers in Boston, 
Washington, Chicago, Los Angeles, San 
Francisco and New York. Similarly, TWA 
and Inflight have scheduled a series of radio 
spot announcements across the country which 
point up the fact that films like "Good 
Neighbor Sam" may be seen by TWA 
passengers, both transcontinental and trans- 
atlantic. 


Showmen are advised to get in touch NOW with the local offices of TWA and with travel 
agencies, to set up window and in-store displays using stills from the picture, TWA material 
and the key-line: ''Enjoy Fine Films Such as ‘Good Neighbor Sam'—Inflight on TWA... 
or At the State Theatre, etc." 


- Mises SAM BISSELL™ 


\ "NURDLINGER 
MILK IS 
BETTER!" 


The ‘Art’ of Promotion 


Amateur "‘artists'' are many, and one of the more familiar 
examples of their work can be found in what is called "subway 
art''—the unsolicited addition of mustaches and eyeglasses 
to faces on posters in subways, on walls, etc. "Good Neighbor 
Sam" can give everybody in town a chance to indulge himself 
in this direction. 


In one of the more delightful sequences of the film, Jack 
Lemmon and Romy Schneider spend an entire night defacing 
pictures of themselves on billboards around the city. Still 
No. R1893 shows them starting work on one such billboard 
(shown at lower left in 5-Col. Exp. Mat No. |) and Still Nos. 
R2080 and R2083 show samples of their amateur efforts. Make : 
available to anyone who wants to enter locally-printed repro- ! abe 
ductions of 5 Col. Exp. Mat No. | with the announcement that meyers 
the best jobs of "subway art' will be awarded guest tickets or | 

promoted merchandise prizes. Your own contest rules and 
playdate credits should be substituted for the copy shown on 
mat, below the "Have a Ball. . . '' copyline. 


HAVE A BALL WITH GOOD NEIGHBOR SAM! 


Jack Lemmon and Romy Schneider, to save a $15,000,000 inheritance, 


must disguise their portraits on a series of huge billboards during a 
hilarious sequence in GOOD NEIGHBOR SAM. Here's a chance to win 
valuable prizes by painting mustaches, eve glasses and weird hair-dos on 
their faces as Jack and Romy do in the picture, as shown at the left. Use 
your imagination and colored paint, then deposit them at the Plaza 


Theatre. Prize winners will have their art posted on a lobby board. 


5-Col. Exploitation Mat No. | (shown in ‘rough’ 


Page 4 


COLUMBIA PICTURES = 


present 


Beautiful gowns 


MICHELIN 


(and Nightgowns!) by 


E and JACQUELINE 


a by JAMES FRITZELL, EVERETT GREENBAUM and DAM OWIFT 
Based on the novel by JACK FINNEY - Produced and Directed by DAVID SWIFT -A DAVID SWIFT PRODUCTION ~° 
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Ad No. 502—750 Lines—5 Cols. x 1034 Inches Also Available As Ad No. 40!1—480 Lines—4 Cols. x 8!/, Inches 


ACCESSORIES 


‘COLUMBIA PICTURES: presents 


© 24 SHEET e SLIDE 

e SIX SHEET © EIGHT II x 14's 

e THREE SHEET ° TRAILER 

e ONE SHEET e UTILITY MAT 

e INSERT CARD © 40x60, 24x60, 24x82 _ | ii 
ee es, : both (kg! 


opr pean ee Bin, sa x FN 


e SINGLE WINDOW (10 uprights, pressbook 


set, set of colored stills, 


CARD art set) 


Order From National Screen °4-SHEET 
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NOW BE A COLORING ARTIST! 


(COURTESY OF COLUMBIA PICTURES) tes 
HERE’S YOUR CHANCE TO LET YOURSELF GO... 

THE WAY THEY DO IT IN THE MOVIE! SLAM! BAM! 

HERE COMES SAM! A GOOD MAN CAUGHT IN A TWO-WOMAN JAM! 


os 
ae HIM UPROARIOUS! COLOR HER : 


COLORHER @ * 
“ LUSCIOUS! JEALOUS! 
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MICHAEL CONNORS 


EDWARD EE 
| ANDREWS\ NYE LEWIS an 


and guest star 
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Ad No. 501—505 Lines 
5 Cols. x 7!/g Inches 


COLUMBIA PICTURES eae 


Also Available As 
Ad No. 402—452 Lines 
4 Cols. x 8 Inches 
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CONNORS 


EDWARD 
ANDREWS 


LOUIS 
NYE 


ROBERT 
a PEWS 


Ad No. 302—255 Lines 
3 Cols. x 6 Inches 
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Ad No. 404— 
600 Lines 
4 Cols. x 1034 Inches 


Also Available As 
Ad No. 304— 
336 Lines 
4 Cols. x 8 Inches 
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and guest star 4. 


A DAVID SWIFT PRODUCTION 


Ad No. 20!1—100 Lines 
2 Cols. x 354 Inches 


Screenplay by 


a on the novel pie be Directed by Beautiful gowns (and Nightgowns!) by 
JAMES FRITZELL, EVERETT GREENBAUM ans DAVID SWIFT - JACK FINNEY - DAVID SWIFT - A DAVID SWIFT PRODUCTION 


co-starring 


COLUMBIA PICTURES 


presents 


rb | 


"MICHAEL CONNORS 


EDWARD ANDREWS - LOUIS NYE- ROBERT Q. LEWIS 


All advertising material in this pressbook, as well as all 
mM other newspaper and publicity material, has been ap- 
Mp proved under the MPAA Advertising Code as a self- 
regulatory procedure of the Motion Picture Associa- 
tion of America. All inquiries on this procedure, which i 
voluntarily subscribed to by the major motion picture com- 
panies, may be addressed to: Advertising Code Administra- 
tor, Motion Picture Association of America, 522 Fifth Ave., 
New York 36, N. Y. 
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A DAVID SWIFT PRODUCTION 
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3 Cols. x 121/44 Inches 


| gam HERECOMmES SAM! 


a “Romy 


Utility Mat No. 1 


includes the following ads and publicity scene mats: 


« Ad No. 101 e Ad No. 201 

e Ad No. 102 e Ad No. 203 

e« Ad No. 104 e Publicity |-B 
e Publicity 2-A 


: co-starring PROVINE 
i) Dorothy “COLOR, 
and guest star 


° 
A DAVID SWIFT PRODUCTION 


Ad No. 102—25 Lines 
| Col. x 134 Inches 
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COLUMBIA PICTURES x 
presents 


Ad No. 305—348 Lines 
3 Cols. x 81% Inches 
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A DAVID SWIFT PRODUCTION 
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Ad No. 103—1I4 Lines 
1 Col. x | Inch 


=* MICHAEL CONNORS 


BERT Q. LEWIS 


EDWARD ANDRE 


nd guest star 
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INE and JACQUELINE 


Screenplay by JAMES FRITZELL, EVERETT GREENBAUM and DAVID SWIFT 
Based on the novel by JACK FINNEY - Produced and Directed by DAVID SWIFT * A DAVID SWIFT PRODUCTION * 
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EDWARD ANDREWS - LOUIS NYE- ROBERT Q. LEWIS 


SAM ” 


presented by COLUMBIA PICTURES 
MICHAEL 


CONNORS - anaes - NYE LEWis 


Screenplay by JAMES FRITZELL, EVERETT GREENBAUM and DAVID SWIFT. Based on the novel by JACK FINNEY 
DAVID SWIFT Produced and Directed by *A DAVID SWIFT|PRODUCTION ie: a 


Screenplay by JAMES FRITZELL, EVERETT GREENBAUM and DAVID SWIFT > Based on the novel by JACK FINNEY 
Produced and Directed by DAVID SWIFT * A DAVID SWIFT PRODUCTION ° gees 


Beautiful gowns (and Nightgowns!) by 
MICHELINE and JACQUELINE 
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NOW BE A COLORING ARTIST! 


(COURTESY OF COLUMBIA PICTURES) Je 
HERE’S YOUR CHANCE TO LET YOURSELF GO!... 
Ay 
iK Covuwal CTURES LD 


THE WAY THEY DO IT IN THE MOVIE! SLAM! BAM! 


COLOR HER © 
LUSCIOUS! 3 


MICHAEL CONNORS 
EDWARD \LOUIS\ ROBERT 0. 
INDREWS\ NYE \ 


MICHELINE and JACQUELINE 


Beautiful gowns (and Nightgowns!) by | Screenplay by JAMES FRITZELL, EVERETT GREENBAUM and DAVID SWIFT - Based on the novel by JACK FINNEY * Produced and Directed by DAVID SWIFT * A DAVID SWIFT PRODUCTION COLOR, 
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LEWIS 


Ad No. 405—324 Lines 
4 Cols. x 534 Inches 


‘Good Neighbor Sam’ Selling Aids 


INTERVIEWS WITH LEMMON, ROBINSON! 


Open-end interviews for radio promotion . . . two with Jack Lemmon! 
One with Edward G. Robinson! Mimeographed scripts for local com- 
mentator! Flip side of disc carrying these interviews contains the radio 
spots described below! Order direct from your Columbia exchange; 
disc will be shipped direct from New York. 


TV TRAILERS 


A wide variety, all perfect for your TV cam- 
paign, with space for local announcer to add 
theatre and playdate information. Each has 
a final frame for super-imposed visual credits, 
if desired. One 60-second trailer contains 
gag reel footage, along lines of theatre teas- 
er trailer. Order from Exploitation Dept., 
Columbia Pictures Corp., 71 | Fifth Avenue, 
New York, N. Y. 10022. 


TELOPS 


Information about telops, style and prices, 
may be obtained by writing direct to OO 
Title Card Co., 247 W. 46th Street, New 
York, N. Y. 10036. 


PHOTO STORY 


Story of film in stills and captions. Sent with 
your credits direct to cooperating newspaper 
or TV program. Order from: Columbia Pic- 
tures Publicity Dept., 711 Fifth Avenue, New 
York, New York 10022. 


TRANSCRIPTIONS 


A variety of spot announcements, all open 
end for local commentator to add theatre 
credits. Available on a single disc; flip side 
contains radio interviews with Jack Lemmon 
and Edward G. Robinson! Order through 
your Columbia exchange; transcription will 
be mailed from New York. 


DISPLAYS 


9' x 12' Flag: single face: $75. Badge: 40c; 
$1.65 per running foot; minimum length, 10 
feet. |2—pennant string, assorted fluores- 
cent colors, 30' long, $3.50 per string. Bump- 
er strip: $1.00 each, minimum order 15. 
Order from National Flag Co., 43 West 21 
Street, New York, N. Y. 10010. 


TEASER TRAILER 


Gag reel footage! For use well in advance 
of regular National Screen trailer, and for 
cross-plugging. Order teaser trailer from 
your Columbia exchange. 


ee —————————————————————— EE ———————  pPaPpBBYLEESEE>»~L_L__~_ EE 
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Opening Notice 


Jack Lemmon, Romy Schneid- 
er and Dorothy Provine star in 
Columbia Pictures‘ “Good Neigh- 
bor Sam,” new David Swift pro- 
duction in color opening ...... 
AG EME. eras ones Theatre. Edward 
G. Robinson guest stars in the 
comedy and Michael Connors, 
Edward Andrews, Louis Nye, 
Robert Q. Lewis co-star. The 
“Good Neighbor Sam” screen- 
play was written by James Frit- 
zell, Everett Greenbaum and 
David Swift, based on the novel 
by Jack Finney. Swift produced 
and directed the film. 


Review 


In “Good Neighbor Sam,” the 
Columbia Pictures release which 
opened yesterday at the ...... 
Theatre, producer-director David 
Swift has created a mad scram- 
ble of laughs from beginning to 
end. With the inimitable Jack 
Lemmon hectically involved in 
the hilarious shenanigans, the 
screen crackles with bright dia- 
logue and jumps with its crazy, 
mixed-up marital situations. In- 
ventive, sophisticated and thor- 


oughly entertaining, “Good 
Neighbor Sam” is a delightful 
excursion into the realm of 


whimsical slapstick. 

Sole aim of “Good Neighbor 
Sam” is to tickle the fancy, which 
it does delightfully. There isn’t 
a message, a speech, a diatribe 
or even a problem. No, strike 
that last word. At one point good 
neighbor Sam, after kissing his 
wife good night, must slip across 
the lawn to spend the night with 
the girl next door. So the film 
does have a problem ... or is 
Sam just being a good neighbor ? 

An actor of extreme versatili- 
ty who, when playing comedy, 
is in a class by himself as a 
comedian, Lemmon plays Sam, 
the good neighbor. Opposite him, 
in her Hollywood screen debut as 
the girl next door, is Romy 
Schneider, the brilliant young 
Viennese beauty whose efforts 
to prove her right to a fortune— 
with Lemmon’s help—result in 
what looks suspiciously like a 
case of wife-swapping. 

Also starring in Lemmon’s 
newest screen romp are Dorothy 
Provine, the attractive, talented 
blonde who first won stardom in 
television, as Sam’s reasonably 
understanding wife, and guest 
star Edward G. Robinson, as 
Lemmon’s boss. Michael Connors 
co-stars as Romy’s husband, who 
must move in with Dorothy to 
maintain Lemmon’s masquerade, 
and others in the cast include 
Edwards Andrews as a wishy- 
washy advertising executive; 
Louis Nye as a bumbling private 
eye and Robert Q. Lewis as a 
bug-eyed neighbor. 

Based upon the best-seller by 
Jack Finney, the script of “Good 
Neighbor Sam” was written by 
James Fritzell, Everett Green- 
baum and David Swift. 


(Mat I-A; Still No. R694) When he 
isn't posing as husband of the girl 
next door, in "Good Neighbor Sam," 
Jack Lemmon devotes his time to 
making a ‘junk-mobile," of which the 
best that can be said for it is: “it 
works!"' Romy Schneider and Dorothy 
Provine co-star with Lemmon in the 
new David Swift production, a Colum- 
bia Pictures release in color. 


General Advance 


Jack Lemmon returns to the 
so ear Sao TheatVeionass.c «<n 
“Good Neighbor Sam,” as a 
helpful young husband with two 
“wives” in what Hollywood re- 
gards as one of the most hilari- 
ous marital romps ever brought 
to the screen. Involved are Vien- 
nese beauty Romy Schneider as 
the girl next door, and lovely 
blonde Dorothy Provine as Lem- 
mon’s wife. 

The setting is a San Francisco 
suburb and the reason for all 
the excitement —and there re- 
portedly is an amazing, and 
hilarious, amount of it—is the 
fact that Miss Schneider will in- 
herit a multi-million dollar for- 
tune if she is living happily with 
her husband. Since she has just 
quarreled with him, and he has 
moved out, Lemmon as her “good 
neighbor Sam” volunteers for 
the role. The masquerade not 
only upsets his own marriage, 
it also effects his career as an 
advertising man. 

Edward G. Robinson guest- 
stars in “Good Neighbor Sam” 
as the proprietor of a dairy 
company, Lemmon’s biggest ac- 
count, who insists the people 
working for him be as wholesome 
as the products he sells. Hoping 
to pick up a million dollars for 
posing as Romy’s husband, Lem- 
mon also has to keep Robinson 
from discovering he is engaged 
in what looks suspiciously like 
wife-swapping. 

Also starred in “Good Neigh- 
bor Sam,” which was produced 
and directed by David Swift, are 
Michael Connors as Romy’s hus- 
band who returns to his wife and 
is forced to move in to the Lem- 
mon menage and pretend to be- 
long to Dorothy; Edward An- 
drews, as Lemmon’s jelly-back- 
boned boss; Louis Nye, as the 
private eye who tries to prove 
Romy is not happily married to 
Lemmon so the inheritance can 
go to his clients instead of to 
her; and Robert Q. Lewis, as a 
suburbanite neighbor who watch- 
es Lemmon’s increasingly com- 
plicated insanities with growing 
confusion and concern. 

Based on the best-selling Jack 
Finney novel, “Good Neighbor 
Sam” was written for the screen 
by James Fritzell, Everett 
Greenbaum and David Swift. It 
is a Columbia Pictures’ release, 
in color. 


Six New Hair Styles 


Six new hair styles are intro- 
duced by Romy Schneider in 
“Good Neighbor Sam,” in which 
she stars with Jack Lemmon and 
Dorothy Provine at the ....-.. 
Theatre. The comedy, a Colum- 
bia Pictures release in color, 
guest stars Edward G. Robinson 
and co-stars Michael Connors, 
Edward Andrews, Louis Nye and 
Robert Q. Lewis. It is a David 
Swift production. 

Miss Schneider’s hair styles 
were created by onetime para- 
trooper Frederic Jones, a New 
York hair stylist who also de- 
signed the hairdos she wore in 
Otto Preminger’s “The Cardi- 
nal.” A native of Atlanta, Ga., 
Jones studied hairdressing in 
New York and Paris under the 
G. I. Bill of Rights. 

“Good Neighbor Sam” was 
adapted by James Fritzell, Ever- 
ett Greenbaum and David Swift 
from the Jack Finney novel. 


Robert Q. Lewis 


One of the nation’s foremost 
network radio and_ television 
personalities, Robert Q. Lewis 
co-stars at the ...... Theatre 
in the new David Swift produc- 
tion, “Good Neighbor Sam.” The 
Columbia Pictures release, in 
color, stars Jack Lemmon, Romy 
Schneider and Dorothy Provine, 
and guest stars Edward G. Rob- 
inson. 

Lewis appears in “Good 
Neighbor Sam” as Lemmon’s 
suburban neighbor, baffled by 
the strange goings-on between 
Lemmon and the girl who has 
just moved in to the community. 
Lewis knows Lemmon is mar- 
ried to Dorothy Provine, so why 
is he posing as Romy Schneid- 
er’s husband ? 


(Mat 2-A; Still No. R1855) Jack Lemmon's enthusiastic celebration of a pro- 
motion make it necessary for Dorothy Provine as his wife and Romy Schneider, 
right, as the girl next door, to come to his rescue. It's a scene from the David 
Swift production, "Good Neighbor Sam,"' new Columbia Pictures comedy 
release in color. Edward G. Robinson guest-stars. 


Romy Schneider 


The Viennese beauty Romy 
Schneider, who zoomed to star- 
dom with her performances in 
Otto Preminger’s “The Cardinal” 
and Carl Foreman’s “The Vic- 
tors,” has finally made it to 
Hollywood! Miss Schneider cur- 
rently stars with Jack Lemmon, 
Dorothy Provine and guest star 
Edward G. Robinson at the..... 
Theatre in Columbia Pictures’ 
new David Swift production, 
“Good Neighbor Sam.” 

The comedy was made in 
Hollywood and San Francisco. 
Her earlier American pictures 
were made in Europe, where she 
first achieved international star- 
dom on both stage and screen. 

In “Good Neighbor Sam,” to 
prove her talents as an actress, 
Miss Schneider plays a typical 
“oirl next door,’ and she does 
so with delightful ease. About 
the only difference between Miss 
Schneider, in the film, and the 
average young-married Ameri- 
can suburbanite she portrays is 
the fact that she is about to in- 
herit $15,000,000—if she is still 
living happily with her own hus- 
band. Unfortunately she has just 
quarreled with said husband, and 
he has left the scene; Lemmon, 
her “good neighbor,” poses as 
her husband in a comedic mas- 
querade which complicates both 
his job and his own marriage. 

A natural beauty, with dark 
hair, large twinkling eyes and a 
perfect figure, Miss Schneider is 
fluent in three languages. Her 
parents both were actors, and 
she first won stardom as a young 
girl in the kind of ‘sweetness 
and light” roles that proved re- 
warding at the boxoffice but un- 
rewarding to her burgeoning 
ambition to be an actress. As 
soon as she could, she moved to 
Paris, and into roles in French 
and Italian films, including 
“Boccaccio 70”. 

“Good Neighbor Sam” is based 
on a screenplay by James Frit- 
zell, Everett Greenbaum and 
David Swift, from the best-sell- 
ing novel by Jack Finney. Also 
starred in the comedy, which 
Swift produced and directed, are 
Michael Connors, Edward An- 
drews, Louis Nye and Robert Q. 
Lewis. 


Louis Nye 


Louis Nye, who first won na- 
tional prominence as a television 
COMIC. “CO=Starsy au. LOE! caestes : 
Theatre in “Good Neighbor 
Sam,” David Swift production 
for Columbia Pictures release. 
Starred are Jack Lemmon, Romy 
Schneider and Dorotny Provine. 
Edward G. Robinson guest stars. 

“Good Neighbor Sam,” in col- 
or, presents Nye as a new kind 
of private eye, hired to prove 
that Lemmon isn’t married to 
Miss Schneider. And, in fact, 
I.emmon isn’t—he’s just being a 
“sood neighbor” when he poses 
as Romy’s husband, with his own 
wife right next door! 

Increasingly active in motion 
pictures, Nye has recently been 
seen in such films as “The 
Wheeler Dealers,” ‘““Who’s Been 
Sleeping in My Bed?” and “The 
Stripper.” 


Dorothy Provine 


Blonde and beautiful Dorothy 
Provine’s path to stardom is 
marked by just one stop. That 
was when, after her graduation 
from the University of Wash- 
ington, she stopped off in Holly- 
wood to visit friends before con- 
quering Broadway. In _ Holly- 
wood, she started to work in 
television, and she hasn’t stopped 
working since. 

Miss Provine, currently starred 
with Jack Lemmon, Romy 
Schneider and guest star Edward 
G: Robinsonvivatthney ce ost. 
Theatre in the David Swift pro- 
duction, “Good Neighbor Sam,” 
studied dramatics at the Univer- 
sity of Washington where, ac- 
cording to her story, she starred 
in various productions because 
she had the loudest voice. Her 
performance as “Pinky” in the 
television series, “The Roaring 
20’s,” and her work in a number 
of television spectaculars, led to 
her film casting. 


In “It’s a Mad, Mad, Mad, Mad 
World”, Miss Provine proved 
herself a comedienne among co- 
medians; in “Good Neighbor 
Sam,” she confirms it. She plays 
Jack Lemmon’s wife, in a mari- 
tal romp which has Lemmon 
posing as husband of the girl 
next door, in order to help her 
inherit a multi-million dollar 
fortune. And Romy Schneider’s 
husband, when he shows up, 
must move in with Dorothy so 
that the masquerade may suc- 
ceed. 

Also starred in the color com- 
edy are Michael Connors, Ed- 
ward Andrews, Louis Nye and 
Robert Q. Lewis. 


Michael Connors 


A young ex-athlete willing to 
gamble on his own future, Mich- 
ael Connors currently co-stars 
with Jack Lemmon, Romy 
Schneider, Dorothy Provine and 
guest star Edward G. Robinson 
in “Good Neighbor Sam,” at the 
Be pekcy! Theatre in color. In a 
cast of comedians, Connors dem- 
onstrates a flair for comedy that 
moves him well up the Hollywood 
ladder. 

A few years ago, when he was 
playing the tough, anonymous 
police officer of television’s 
“Tightrope,” Connors’ decided 
he’d have to gamble if he wanted 
to amount to anything in show 
business. The gamble consisted, 
then, of waiting until the right 
part came along, of not taking 
anything that was offered just 
because it was offered. 


“Good Neighbor Sam,” a Da- 
vid Swift production for Colum- 
bia Pictures release, is an auspi- 
cious new beginning for Connors. 
In it, he is wed to Miss Schneider 
at a time when Jack Lemmon, 
her suburbanite neighbor, is pre- 
tending to be her husband in 
order to help her win a multi- 
million dollar inheritance. Na- 
turally, Connors must take Lem- 
mon’s place in the house next 
door where Dorothy Provine is 
Lemmon’s wife. “Good Neigh- 
bor Sam” is a joyous marital 
romp, and it’s a break for Con- 
nors, who moved into show busi- 
ness from college basketball. 


Edward G. Robinson 


Edward G. Robinson plays his 
58th starring role in ‘Good 
Neighbor Sam,” the Columbia 
Pictures release at the ....... 
Theatre in color. The comedy, 
which David Swift produced and 
directed, also stars Jack Lem- 
mon in the title role, Romy 
Schneider and Dorothy Provine. 

The film is one of Robinson’s 
most off-beat. He plays Mr. 
Nurdlinger, owner of a large 
dairy, who insists that everyone 
working for him must be as 
wholesome as his company’s 
product. And Lemmon plays his 
advertising man who, as a “good 
neighbor,” poses as the husband 
of the girl next door to help her 
inherit a fortune. The masquer- 
ade must be carried through at 
the risk of. his marriage and, 
of course, his job. Robinson 
mustn’t know Lemmon has two 
“wives.” 

Following graduation from Co- 
lumbia University, Robinson 
joined an actor’s stock company, 
and toured the country from 
coast to coast, playing a variety 
of roles. 

In the late 1920’s, when films 
began to talk, Robinson moved 
to Hollywood. There, in 1931, 
he was literally catapulted into 
international fame with his in- 
terpretation of the role of a 
gangster, “Little Caesar,’ an 
image which was to follow him 
throughout his career, despite 
the variety and number of his 
subsequent roles. 

“Good Neighbor Sam,” with 
screenplay by James Fritzell, 
Everett Greenbaum and David 
Swift, is based on the Jack Fin- 
ney best-seller. Swift produced 
and directed the comedy. 


San Francisco 


One of the nation’s favorite 
cities, San Francisco provides 
the colorful background for the 
hilarious new comedy, ‘“‘Gaod 
Neighbor Sam,” which stars 
Jack Lemmon, Romy Schneider 
and Dorothy Provine at the..... 
Theatre, in color. Edward G. 
Robinson guest stars in the Co- 
lumbia Pictures release, which 
was produced and directed by 
David Swift. 

To catch the unique and au- 
thentic flavor of the city, the 
David Swift production company 
moved more than 125 actors and 
technicians north from Holly- 
wood. 

Among the places “visited” by 
the cameras were such Bay City 
landmarks as the Fairmont Ho- 
tel, the Golden Gate Bridge, 
Union Square, the Embarcadero, 
the International Airport, Tom- 
my’s Joynt, Alexis’ Tangiers and 
several heavily-trafficked street 
intersections, including Califor- 
nia and Mason, California and 
Kearny, and Pine and Grant. 

“Good Neighbor Sam” is based 
on the best-selling novel by Jack 
Finney. Also starring in the film 
are Michael Connors, Edward 
Andrews, Louis Nye and Rob- 
ert Q. Lewis. 


(Mat 1-B; Still No. R2939) Romy 
Schneider, as the girl next door, com- 
forts Jack Lemmon in "Good Neigh- 
bor Sam," new David Swift production 
in color for Columbia Pictures release. 
Dorothy Provine also stars, as Lem- 
mon's wife, and Edward G. Robinson 
guest-stars in the comedy of a major 
marital mix-up. 
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(Mat I-C; Still No. 279) 
JACK LEMMON 


(Mat I-D; Still No. R850) 
ROMY SCHNEIDER 


(Mat 1-E; Still No. 6) 
DOROTHY PROVINE 
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Put together an old_ bed 
spring, a sprinkling can, a 
clothes wringer, a trombone, a 
stuffed hawk, a phonograph horn, 
a steamboat whistle, a weather- 
vane and half a dummy dressed 
as a World War I soldier and 
what have you got? 

Ordinarily, a pile of junk 
worth maybe six bucks. 

But, in Hollywood, it’s prob- 
ably the most spectacular prop 
ever to be used in a comedy, and 
“Good Neighbor Sam” is one of 
the most spectacular comedies 
around. Now at the ...... Thea- 
tre, in color, the David Swift 
production for Columbia Pic- 
tures release stars Jack Lemmon 
in the title role, Romy Schneid- 
er, Dorothy Provine and guest 
star Edward G. Robinson. Lem- 
mon is the young advertising 
man whose wife lets him build 
junk-mobiles . . . when he isn’t 
busy posing as the husband of 
the girl next door! 

Thanks to the inventive genius 
of Hollywood special effects man 
Geza Gaspar, Lemmon’s collec- 
tion of $6.00 worth of junk is a 
creative work of art, a “Junk- 
mobile,” or, to the art world, an 


Jack Lemmon’s ‘Junk Mobile’ 


Jack Lemmon 


Jack Lemmon probably is the 
only clown in Hollywood who 
could play Hamlet, successfully. 
Equally at home in comic and 
dramatic roles, he currently is 
starred at, the 3.2... Theatre 
as “Good Neighbor Sam,” an all- 
out marital romp with Romy 
Schneider and Dorothy Provine 
co-starred, and Edward G. Rob- 
inson as guest star. The comedy 
is a David Swift production, in 
color, for Columbia Pictures. 

“Good Neighbor Sam” is Lem- 
mon’s third straight comedy, hot 
on the heels of his “Under the 
Yum Yum Tree,” which also was 
directed by David Swift, and 
“Irma La Douce.” In “Good 
Neighbor Sam,” Lemmon plays 
an advertising man_ suddenly 
facing a major career opportuni- 
ty, at a time when his domestic 
life has taken on a strange new 
twist. The girl next door, who 
has quarreled with her husband, 
will inherit some $15,000,000 if 
she is happily married. Lemmon, 
as her “good neighbor,” gladly 
steps in to pose as the husband, 
thereby messing up not only his 
job and his marriage, but hers. 
Of course, it’s all in fun, and 
Romy Schneider does inherit the 
money and Dorothy Provine does 
get her own true husband back 
from next door and audiences do 
have themselves a ball. 


Like the good Harvard gradu- 
ate that he is, the Boston-born 
star has always given each of 
his roles the old college try. As 
a result, he won the Academy 
Award for “best supporting ac- 
tor” in “Mr. Roberts.” He was 
nominated for “best actor” three 
times—in 1959, 1960 and 1962— 
for his performances in “Some 
Like It Hot” (a comedy), “The 
Apartment” (a comedy-drama) 
and “Days of Wine and Roses” 
(a drama), respectively. 


“Good Neighbor Sam” is 
based on a screenplay by James 
Fritzell, Everett Greenbaum and 
David Swift. 


They Want Lemmon 


Two more contrasting types of 
feminine beauty could hardly be 
found than those represented by 
Romy Schneider and Dorothy 
Provine in “Good Neighbor 
Sam,” the new comedy at the 
wae: Theatre with Jack Lem- 
mon in the title role. The color 
comedy, a David Swift produc- 
tion for Columbia Pictures re- 
lease, has Lemmon helping 
Romy to win a $15,000,000 in- 
heritance by posing as her hus- 
band while Dorothy, as his wife, 
lives right next door! 


A native of Vienna now living 
in Paris, Miss Schneider ex- 
emplifies the chic, sophisticated 
European woman. Miss Provine, 
a native of the state of Wash- 
ington, symbolizes the buoyant, 
uninhibited, all-American girl. 
And Lemmon, to the delight of 
audiences, represents the good- 
natured American male who is 
always in trouble! 


exercise in free expression. The 
materials simply don’t matter, 
and the life of the object comes 
from the fact that its component 
parts move independently. 

The trombone plays, the vic- 
trola squeaks, the hawk flaps, 
the wringer twirls—catching a 
hand in its rollers—the whistle 
whistles and the soldier salutes, 
sharply. 

The masterpiece is a monster 
creation, which stands nine feet 
high, twelve feet wide and weighs 
close to three tons. 

Gaspar, who built it piece by 
piece from his head instead of 
from a blueprint, is inclined to 
regard it as his masterpiece as 
well. Starting with an old avto- 
mobile drive shaft, Gasper cre- 
ated the thing by trial and error. 
He scoured the studio prop shop 
for incongruous items and then 
canvassed Los Angeles junk 
yards for likely articles. When- 
ever he came upon an acceptable 
piece, he’d connect it to the main 
shaft by either a belt or a reduc- 
tion gear. By the time it was 
finished, he had soldered three 
miles of chains and belts into 
place and installed nine motors. 


The Cast 


Sam Bissell ..........4:...... Jack Lemmon Bei ae en Linda Watkins 
Janet Lagerlof... Romy Schneider Phil Reisner 0... Peter Hobbs 
Minerva Bissell... Dorothy Provine Sonny Blatchford ......... Tris Coffin 
Howard Ebbets .... Michael Connors Larry Bolg 200500... Neil Hamilton 
Ries BIKE 5s xs Edward Andrews Miss Halverson ............. Riza Royce 
Reinhold Shiffner ........... Louis Nye Millard Meliner William Forrest 
TOA Ua Robert Q. Lewis Werte t. The Hi-Lo's 
eS, Joyce Jameson and 

OE oe ies ain Anne Seymour Simon Nurdlinger 

wack Baney ok Charles Lane Edward G. Robinson 


The Credits 


Screenplay by James Fritzell, Everett Greenbaum and David Swift; Based on 
the novel by Jack Finney; Associate Producer, Marvin Miller; Production De- 
signed by Dale Hennesy; Music by DeVol; Director of Photography, Burnett 
Guffey, A.S.C.; Costumes Designed by Micheline and Jacqueline; Film Editor, 
Charles Nelson, A.C.E.; Set Decorator, Ray Moyer; Make-up Supervision, Ben 
Lane, S.M.A.; Assistant Director, R. Robert Rosenbaum; Sound Supervisor, 
Charles J. Rice; Sound, James Z. Fiaster. A David Swift Production; Produced 
and Directed by David Swift. Eastrman Color by Pathe. A Columbia Pictures 
release. 


The Story 


(Not for Publication) Advertising man Sam Bissell is put in charge of his 
agency's most important account, Nurdlinger's dairy company. Sam and his 
wife, Min, celebrate the promotion with her friend and neighbor, Janet, who 
will inherit $15,000,000—if she is living happily with her husband Howard. 
Janet has just separated from Howard; to win the inheritance, she offers 
her good neighbor Sam a million dollars if he will pose as her husband. Two 
cousins who will inherit if Janet is not living with her husband, employ a 
private investigator to snoop around. Howard, when he comes home, con- 
tinues the masquerade by moving into Sam's house for the night. Mr. Nurd- 
linger, meanwhile, has come to believe Sam and Janet not only are husband 
and wife, but that they also are the perfect couple to endorse his products. He 
puts their pictures up on billboards around the city. Sam and Janet spend a 
hectic night defacing the posters. And, next day, Janet and Howard are back 
together again, and fighting. And Sam and Min are back together again, 
still in love. Running Time: 2 Hours, 10 Minutes 
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